
Introduction



Humble Beginnings

THL’s origins can be traced to 
the Zhongshin Trading 
company established in 1949. 
After the Communist 
Revolution, many 
entrepreneurs from China 
found new beginnings in 
Taiwan.

1949 1974 2024

Seeing the growth potential of 
global FMCG brands, THL 
founder David Chen leveraged 
Zhongshin Trading’s expertise 
and established THL in 1974 to 
be a competitive local 
distribution partner and agent for 
many global brands.

Now, with 50 years of 
experience, THL is now one of 
the leaders in Taiwan’s FMCG 
industry.



Experience

• Not too small with 2023 annual sales around USD500 millions by 500+ 
employees.  Not too big to keep flexibility and entrepreneur spirit. 

Right Size

Local Penetration

• Island-wide operation facility operation (office & transportation)
• Full-channel direct sales/account management with strong relationship   

Credibility

• Successful brand building & sales performance.  Audited by big companies.
• Reliable financial status, owns our office and warehouses.

• Over 50-Year experience in sales and marketing.
• One of the biggest professional distributors in 

Taiwan.

THL Group in 2024



Today, THL is your all in one package 
for business in Taiwan:

✔Agency
✔Distributor
✔Logistic Service

We have real experience in:

▪ Brand Marketing/ Trade Marketing
▪ Sales Account Management/ Field Sales
▪ Comprehensive Back-Up functions 

Support
▪ New Business Opportunity Development

Who THL Is



Portfolio of Brands



Retail Coverage



…and many more.

Customer Type Coverage

Hotel 972 

Restaurants 7,390 

Café 2,645 

Tea shop 6,367 

Breakfast House 2,594 

Bakery 580 

Factory 296 

Airline/Airport 17 

CVS 12,000 

Total 32,861 

Food Service Coverage



HHG General Manager, Vince Huang

THL has its own E-Commerce subsidiary, HHG
• IPO in Dec’23
• Now Taiwan’s #1 E-Commerce Distributor

• Built by top, young talents from many leading FMCG 
Multinationals.

• Close partnership with HCT, Taiwan’s largest logistics company

• We provide an all-in-one service platform that fit a brand’s needs 
for data collection, marketing/advertising, and online sales

Distribution Channels:

E-Commerce Subsidiary



Location

• Within 30min from Taipei. 

(Lin-Kou/New Taipei City)

Warehousing Quality 
• Property owned and maintained directly by THL.
• Constant temperature and humidity control
• Air-conditioned storage available

• Safety, Pest Control, and Labor all adhere to global brand 
guidelines.

• Provides value added service such as: Repacking, labeling, 
on-pack, and write-off.

• Frequently audited by MNCs, such as Nestle and RB

THL has its own logistics division.

THL Logistics



Dedicated Personnel for QA/QC and Audit  

THL QA/QC



Ricola Brand Celebrity Campaign

Korean Actor Park Seo-joon

Ricola 75 Years Anniversary Campaign 

Korean POP Cha Eun Woo

THL leveraged Brand Celebrity in OOH/in-store POSM to create more visibilities

THL created exposure & buzz by celebrating 
brand anniversary events

Visibility in Taiwan



Halloween Display Cross-Branding

100 Years of HARIBO 

TV exposure 

Children’s Day 

OOH exposure 

THL initiated different kind of activities such as 100 anniversary event to react with consumers 

Visibility in Taiwan



THL drive Ovaltine Licensee in Taiwan from 2015 

Crunchy Spread Wafer Krisdonuts Tea & milk tea Hokkaido Cookie Baby-Star 
Ramen

THL created the brand synergy in both retail and food service 
channels

FS Campaign

Mass Display 

Tea Shop RestaurantCafe

THL developed diversity of Ovaltine products 

Visibility in Taiwan



TWININGS Grand Prix 
THL supported to hold the most prestigious non-
alcoholic cocktail competition in Taiwan

TWININGS Pop up store

FS Campaign

Bakery

Hotel

Mass Display & Twinings 
Corner in premium stores

Restaurant

THL drove Twinning as high-end premium brand in Taiwan

HORECA model shop

Visibility in Taiwan



Workshop& Training FS Campaign Mass Display& Demo 

Fine dining 
restaurant/chef 
development

THL developed fine dining/ Michelin Star restaurants 
through workshops, restaurant stuff training, event 
placement to keep in tight bonding with HORECA

KOL Seeding Posts

Visibility in Taiwan



HORECA

Manufacturer

CVS

For the most famous Chinese style sauce, THL 
leveraged manufactories/ HORECA/ retail 
channels to create more new applications

Visibility in Taiwan



Ice Shop

Breakfast

Tea Shop

Bakery chain

QSR

C4 (Hyper Bakery) PXmart (Super Bakery)
By THL’s successful experience, we devolved 
HERSHEY’S with both FS and Retail channels

Visibility in Taiwan



Richard Chang - Senior VP of Costco Asia
In an interview with THL Magazine

Steven Pan – Chairman of Regent Hotels & Resorts
In an interview with THL Magazine

Referrals



Thank You!


